Illustrative example from luceria.careers: Jasmine Okafor-Reyes (fictional). Every person, employer, date and figure is fictional. Replace all of it with your own, and delete this note.
Jasmine Okafor-Reyes
Marketing Coordinator (entry level) · content calendars, email builds and campaign reporting
Columbus, Ohio · 555-0142 · jasmine.okafor-reyes@example.com · example.com/jor-portfolio
Profile
Communication graduate (2025) with a twelve-week marketing internship at an online outdoor retailer and two years coordinating social content for a university student activities office. Comfortable owning a content calendar, building emails from a brief, pulling weekly numbers from analytics dashboards and keeping events organized. Looking for a coordinator role where reliable delivery across channels matters.
Experience
Marketing Intern — Fictional Trailhead Outfitters (online outdoor retailer)
May 2025 – August 2025
Twelve-week paid internship on a four-person marketing team, reporting to the marketing manager.
1. Drafted and scheduled 3 to 4 social posts a week across two channels for 12 weeks, written to the brand style guide and approved with one round of edits or fewer.
1. Built the weekly promotional email in the email platform's template editor from the manager's brief, including segment selection and tracked links, for 12 sends.
1. Compiled a weekly performance report combining email click rate, site sessions from social and promo code redemptions, in a format the marketing manager kept after the internship ended.
1. Researched 25 regional running and hiking clubs as partnership prospects, recording contact details and audience size for the fall community events plan.
1. Coordinated logistics for two in-store events (vendor confirmations, signage orders and the sign-up form), each attended by around 60 customers.
Social Media Assistant (part-time), Student Activities Office — Fictional State University
September 2023 – May 2025
Ten hours a week during semesters; one of three student assistants.
1. Wrote event posts for about 15 student events a month and introduced a shared content calendar for three assistants, ending duplicate and missed posts for the final two semesters.
1. Responded to comments and direct messages within one business day and escalated complaints to the office manager with a short summary.
1. Sourced event photos with written permission from the students pictured, following the university's consent rules.
Newsletter Volunteer — Fictional Neighborhood Food Pantry
January 2024 – present
1. Assemble and send a monthly newsletter to about 900 subscribers on the free tier of an email platform, including volunteer shift sign-up links.
1. Remove bounced and invalid addresses after each send using a short checklist the pantry's volunteer coordinator now follows too.
Education
BA Communication, minor in Marketing, Fictional State University, May 2025; coursework in marketing research, consumer behavior and digital analytics
Introductory web analytics certification (vendor-issued, free course), 2025
Projects
Capstone: survey of 180 students on awareness of the campus recycling program, with three recommendations presented to the sustainability office (one adopted), 2025
Portfolio: three social campaigns, two emails and the capstone summary at example.com/jor-portfolio, client details anonymized where required
Skills
Content calendars and social scheduling tools · Email platforms: template builds, segments, tracked links and list hygiene · Analytics dashboards and weekly reporting in spreadsheets · Copywriting to a brand style guide; proofreading · Event logistics and vendor coordination · Social graphics and flyers in a browser-based design tool

Why this example is written this way
Internship work is written as coordination, not as 'helping'
A marketing coordinator is hired for reliable delivery: things go out on schedule, in brand, with tracking in place. So each internship bullet names the deliverable, its cadence and a quality check, such as posts approved with one round of edits or a report format the manager kept. 'Assisted the marketing team' would hide exactly the evidence the hiring manager is looking for.
The student job stays on the resume because the process improvement happened there
Part-time campus work is often cut to a line, but the student activities office is where the applicant found a real coordination problem (three assistants double-posting) and fixed it with a shared content calendar. For a coordinator role that is the most relevant story on the page, so it keeps full bullets and sits directly under the internship.
The metrics are the ones a coordinator actually owns
An intern does not own revenue, so the resume does not claim it. It reports click rate, promo code redemptions, event attendance and research outputs, which the applicant produced or measured herself, and it uses precise verbs: built, compiled, coordinated, researched. Marketing results are shared with sales, product and other channels, and a hiring manager in the field will trust a small number clearly owned over a large one merely witnessed.
Tools are shown inside the work, and the summary says what she can do now
Entry-level resumes often open with an objective about wanting to learn; this one opens with a summary of what the applicant can already do on day one. Platforms are named by function (email platform, analytics dashboards, scheduling tool) and appear inside bullets as tasks completed, so the skills section is backed by evidence rather than a logo list. The whole resume fits one page because there are under two years of relevant work.
Bullet rewrites and the evidence behind them
Before: Helped with social media during my internship.
Evidence question: How many posts, on which channels, for how long, and how was quality judged?
Evidence (fictional): 3 to 4 posts a week across two channels for the 12-week internship, written to the brand style guide; most posts were approved with one round of edits or fewer.
After: Drafted and scheduled 3 to 4 social posts a week across two channels for 12 weeks, written to the brand style guide and approved with one round of edits or fewer.
Before: Created reports for the marketing team.
Evidence question: What was in the report, how often did it go out, where did the numbers come from, and did anyone keep using it?
Evidence (fictional): A weekly report combining email click rate, site sessions from social and promo code redemptions, pulled from the analytics and email dashboards; the marketing manager kept the format after the internship ended.
After: Compiled a weekly performance report combining email click rate, site sessions from social and promo code redemptions, in a format the marketing manager kept after the internship ended.
Before: Posted about events for the student activities office.
Evidence question: How many events, what problem did you find, and what changed after you fixed it?
Evidence (fictional): About 15 student events a month; three assistants were double-posting and occasionally missing events; a shared content calendar in a spreadsheet ended duplicate and missed posts for the final two semesters.
After: Wrote event posts for about 15 student events a month and introduced a shared content calendar for three assistants, ending duplicate and missed posts for the final two semesters.
Before: Did a survey project for a class.
Evidence question: What question did the survey answer, how many people responded, and what came of it?
Evidence (fictional): Capstone survey of 180 students on awareness of the campus recycling program; three recommendations presented to the sustainability office; one (signage in residence halls) was adopted.
After: Designed and ran a survey of 180 students on awareness of the campus recycling program and presented three recommendations to the sustainability office, one of which was adopted.
Full explanation, transferable skills and occupation notes: https://luceria.careers/examples/marketing-coordinator-resume-example
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