Illustrative example from luceria.careers: Priya Castellanos (fictional). Every person, employer, date and figure is fictional. Replace all of it with your own, and delete this note.
Priya Castellanos
Graphic Designer · Brand systems, print and digital production
Denver, Colorado · 555-0142 · priya.castellanos@example.com · Portfolio: example.com/priya-castellanos
Profile
Graphic designer with five years across a small agency and an in-house marketing team, currently the sole designer for a 40-store outdoor-equipment retailer. Maintains the brand system and template library, delivers around 30 briefs a month across print, email, web and in-store, and prepares print-ready artwork for catalogs and signage. Seeking a mid-level brand role with a larger team and a design review process.
Experience
Graphic Designer (in-house) — Fictional Ridgeline Outfitters (outdoor-equipment retailer)
March 2023 – present
Marketing team of six; sole designer serving 40 stores and an online shop.
1. Deliver around 30 design briefs a month through a shared request queue, from email headers and web banners to in-store signage and a 48-page seasonal catalog, logging the brief, deadline and approver for each.
1. Rebuilt the brand guidelines into a 36-page system covering logo use, color, type, photography and layout grids, and built 24 editable templates so store managers can produce local posters without a designer.
1. Prepare print-ready artwork for two catalogs a year and quarterly signage runs (CMYK conversion, bleed and crop marks, preflight before release), with no reprints caused by artwork errors in two years.
1. Check every digital design against the WCAG AA contrast minimum of 4.5:1 for body text and added an alt-text field to the email template, so every marketing email ships with image descriptions.
1. Art-direct two product photo shoots a year with a freelance photographer, writing the shot list from the catalog plan.
Junior Graphic Designer — Fictional Copperline Creative (brand and print agency)
June 2021 – March 2023
Eight-person agency serving local businesses and nonprofits.
1. Produced logo, stationery and packaging artwork for around 20 small-business clients a year under a senior designer, presenting two concept routes per brief and preparing final print files.
1. Set up the agency's file-naming and version convention after a wrong-version print job; adopted across every client folder.
Education
BFA Graphic Design, Fictional State University, 2021
Short course: Accessible design for digital products, 2024
Portfolio
example.com/priya-castellanos: six case studies, each stating the brief, my role, the constraints and what happened next
Skills
Brand systems and guideline documentation · Print production: CMYK, bleed, preflight, press-ready PDF · Email and web asset production to template · Typography and layout grids · Accessible design (WCAG AA contrast, alt text) · Industry-standard design and layout software; basic motion for social

Why this example is written this way
The portfolio link is in the header, and the resume says what is in it
A graphic designer is hired on the portfolio, so the link sits in the header next to the phone number, written out in full rather than hidden behind an icon, and the portfolio section says what the reader will find: six case studies with the brief, role and constraints stated. The resume answers what the images cannot: how senior she is, which sectors she knows, and whether she works inside brand guidelines and to deadline.
Briefs delivered, not deliverables listed
'Designed brochures, banners and social graphics' describes every graphic designer working today. The bullets instead give the queue (around 30 briefs a month), the range (email headers to a 48-page catalog) and the process (brief, deadline and approver logged), so a creative director can judge throughput and reliability. CMYK, bleed and preflight are named because in-house roles depend on production detail that portfolios rarely show.
Accessibility is shown as practice, not as a value statement
Rather than claiming to 'care about inclusive design', the bullet states the check performed (WCAG AA contrast for body text) and a concrete change (an alt-text field in the email template). That is detail an interviewer can ask about.
The layout is deliberately plain for a designer
The example is set in one column with standard headings, selectable text and no icons, skill bars or text inside images. A two-column resume with a sidebar often parses out of order or loses text in an applicant tracking system, which can stop the application before anyone opens the portfolio. Typographic judgement shows in hierarchy and spacing; visual flair belongs in the portfolio.
Bullet rewrites and the evidence behind them
Before: Designed marketing materials for print and digital.
Evidence question: How many briefs, what range of formats, and how was the work managed?
Evidence (fictional): Around 30 briefs a month through a shared request queue; formats from email headers and web banners to in-store signage and a 48-page seasonal catalog; brief, deadline and approver logged for each.
After: Deliver around 30 design briefs a month through a shared request queue, from email headers and web banners to in-store signage and a 48-page seasonal catalog, logging the brief, deadline and approver for each.
Before: Maintained brand guidelines.
Evidence question: What did you change, how big is the system now, and who uses it?
Evidence (fictional): Rebuilt the guidelines into a 36-page system covering logo use, color, type, photography and layout grids; built 24 editable templates that store managers use to make local posters without a designer.
After: Rebuilt the brand guidelines into a 36-page system covering logo use, color, type, photography and layout grids, and built 24 editable templates so store managers can produce local posters without a designer.
Before: Prepared files for print.
Evidence question: Which jobs, which checks, and what is the error record?
Evidence (fictional): Two catalogs a year and quarterly signage runs; CMYK conversion, bleed and crop marks, preflight before release to the printer; no reprints caused by artwork errors in two years.
After: Prepare print-ready artwork for two catalogs a year and quarterly signage runs (CMYK conversion, bleed and crop marks, preflight before release), with no reprints caused by artwork errors in two years.
Full explanation, transferable skills and occupation notes: https://luceria.careers/examples/graphic-designer-resume-example
Edition 1.0, 2026-11-04.
